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Team Members: Rebecca Andrews,
Zach Paz, Annika Cable, Bryant
Welch, Kanyen Sherwood

Content Team Manager: Savannah Pulhug

. Target Market: Underrepresented
We bS Ite Potential Students & WWU

Marketing Alumni

Link for Creative Brief:

https://docs.google.com/document/d/
1QVMeqgZjAgvhZYc4l6ZWgSr7]OB2i
GAIiOjdxgXSIvIkl/edit#



https://docs.google.com/document/d/1QVMeqZjAgv5ZYc4l6ZWgSr7JOB2iGAi0jdxqXSlv9kI/edit#
https://docs.google.com/document/d/1QVMeqZjAgv5ZYc4l6ZWgSr7JOB2iGAi0jdxqXSlv9kI/edit#
https://docs.google.com/document/d/1QVMeqZjAgv5ZYc4l6ZWgSr7JOB2iGAi0jdxqXSlv9kI/edit#

Sprint 1. R&D

9/26-10/10




Creative Brief (blank])

Marketing Objectives Communication Objectives
e Traffic: Achieve a 50% increase by e Awareness
December 2022. e Knowledge
e New Session: Achieve a 30% increase in e Liking
new sessions by December 2022. e Preference
e Interaction: Achieve a 20% increase in e Simulate Trial
interactions with the podcast link, video
link, and course material link by
December 2022
e Session Duration: Achieve an increase in
session duration by 20% by December
2 O 2 2 MARKETING

PROGRAM

What metrics are we tracking?



Sprint 2: Build

Build V1

WWU Marketing Program

Underrepresented Potential Student
Web Page

10/10-10/24
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Content Team

Web Landing Page
POte n ti O | M G r keti n g Lh:k t(r?ttv ::I}/c\i/;/(i:;ef)r:Eftjsr;/document/d/13Q'

CaaaCOIld2kJFFusSk79HweDnWKRKMgt92
St u d en t S 4uKitlss/edit
° https://docs.google.com/document/d/1RoY
gmHoyPIWbmzPgGWaASKs76sMbQchMI
OrMnc1gVO0c/edit
V 1 B u | I d ° https://www.canva.com/design/DAFPKbx4T
m4/xoHAa3PDDBEtnIEGQBF9BQ/edit

o Banner Link



https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://docs.google.com/document/d/1RoYqmHoyPIWbmzPgGWaASKs76sMbQchMIOrMnc1gV0c/edit
https://docs.google.com/document/d/1RoYqmHoyPIWbmzPgGWaASKs76sMbQchMIOrMnc1gV0c/edit
https://docs.google.com/document/d/1RoYqmHoyPIWbmzPgGWaASKs76sMbQchMIOrMnc1gV0c/edit
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit
https://wwu2.sharepoint.com/:u:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.1%20Website%20Assets/Website%20Prototype%20Banner.svg?csf=1&web=1&e=GnOYtw

V1 Product Distribution

10/12: First meeting for Web Page Ideation
10/15: Product backlog for web page created

10/17: Information document for Heather (web page developer)
completed:
https://docs.google.com/document/d/130QjgCaaaCOId2k|FFubk79
HweDnWKRKMgt924uKtlss/edit

10/19: Wireframe completed:
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtn
IEGOBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=

designshare&utm_medium=link2&utm_source=sharebutton

10/21: Meeting with Heather to develop web page

Screen Sh ots Descriptions, Links & Dates
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What Is Marketing?

There are many facets of marketing that range from social media influencing to data

gathering/analysis. It's a wide and diverse field that often gets boiled down to sales and

advertising. The goals of marketing are more correctly defined as producing, communicating, and
offering value to businesses and their customers. As a marketer, you would learn how to conduct *
2

research and form strategies that provide that value.

10/21: Web page is live:

https://cbe.wwu.edu/fmkt/welcome-potential- MARKETING
PROGRAM

AN
! N



https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students

V1 Product Distribution

Descriptions, Links & Dates

Screenshots

Version 1:
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Job Titles

Skills

Bome s Comnntion - MakeingConation et oty St Svcey

Add a heading

What Is Marketing?

Traits Of A Good
Marketer

Alumni Name )

10/16 - First Mock-up by Bryant Welch

Nicole sends further resources to

improve copy and design aspects:
https://brand.wwu.edu/drupal-blocks-reference

https://brand.wwu.edu/developer-resources

MARKETING
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https://brand.wwu.edu/drupal-blocks-reference
https://brand.wwu.edu/developer-resources

V1 Product Distribution (cont.

Descriptions, Links & Dates

Screenshots

Version 1:

e Comamaion ke ouctkion Syl Sof iy

Welcome Potential Marketing Students!

=000

& SUEK

What Is Marketing?

Example to model UX design:
https://cbe.wwu.edu/fmkt/marketing-minute-podcast

V1 final product:
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-stude
nts

Tools: https://brand.wwu.edu/layout-builder
to build layouts in Drupal.

Friday, October 21st, 2022 - Drupal
Meeting with Heather; first version of
webpage

MARKETING
PROGRAM



https://cbe.wwu.edu/fmkt/marketing-minute-podcast
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://brand.wwu.edu/layout-builder

V1 Product Distribution (cont.

Screenshots Descriptions, Links & Dates

MKTG Skills Students Can Learn
1. Analytics tools

need to

. e o o e Example to model UX design:
Version 1: 2 sodatmedts https://cbe.wwu.edu/fmkt/marketing-minute-podcast

e V1 final product:
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-stude
nts

e e Tools: https:/brand.wwu.edu/layout-builder

This skill group will depend heavily on the role, but many marketing professionals take a
i sed in their campaigns. Having

to build layouts in Drupal.

hose role is more focused on

a solid grasp of col
creating these m

yout and design principle: well as the tools
still beneficial for market

informing and reviewing creative materials,

6. Project management

e Friday, October 21st, 2022 - Drupal
Meeting with Heather; first version of
webpage

MARKETING
PROGRAM

9. Content development

mpelling manner.


https://cbe.wwu.edu/fmkt/marketing-minute-podcast
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://brand.wwu.edu/layout-builder

V1 Product Distribution (cont.

Screenshots »coe- / Descriptions, Links & Dates

: e Example to model UX design:
Version 1: Job Titles https://cbe.wwu.edu/fmkt/marketing-minute-podcast

Account manager
This marketir

e V1 final product:

E m
Link to info about

st ilohitery Aun e eebcabipe Fiingen gt b bkt g AT https://cbe.wwu.edu/fmkt/welcome-potential-marketing-stude
:rﬂndlﬂanagov ; R ‘ “ n_tS

Link to info about job, salary, and what you do and get out of it

ko o ot oot e Tools: https:/brand.wwu.edu/layout-builder
come to build layouts in Drupal.

a rough a cal
Link to info about job, salary, and what you do and get out of it:
https:/ fwwwindeed com/career-advice /careers /what-does-a-copwwriter-do

- , e Friday, October 21st, 2022 - Drupal
o ' ‘ Meeting with Heather; first version of

webpage
MARKETING
Link to info about job, salary, and what you do and get out of it: PROG RAM

Link to info about job, salary, and what you do and get out of it:
https://www.indeed.com/career-advice/career-development/ how-t

Freelance Digital Marketer

https:/ fwwwindeed.com/career-advice/finding-a-iob/how-to-become-digital- marketer-freelancer
Graphic Designer
This role co veral critical st in the e-co!
mar 10 various
he ategie

Link to info about job, salary, and what you do and get out of it:
https:/ /www.indeed.com/career-advice /findil job/job: ith.



https://cbe.wwu.edu/fmkt/marketing-minute-podcast
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://brand.wwu.edu/layout-builder

V1 Product Distribution (cont.

Marketing caordlna(or

Screenshots ‘

Link to info aboul;ob salary, and what you do and get out of it:
https:/ Jwww.indeed.com/career-advice /. hat-d K 4

s to schedule marketing

A Descriptions, Links & Dates

s of the m

0 - ting m director will
Version 1: 2 i B Ao
Link to info about job, salary, and what you do and get out of it:
https:/ /www.indeed.com/c: dvice hat-ds keting-director-do

e Example to model UX design:
https://cbe.wwu.edu/fmkt/marketing-minute-podcast

¢ manager must organize and

ki e V1 final product:
Lmkmmm about job, salary, and what you do and get out om . .
cesicon et e e 19 es-2-marketing-manager-do https://cbe.wwu.edu/fmkt/welcome-potential-marketing-stude

Marketing Specialist
https:/ /www.indeed.com/career-advice/c hat-di -3 ki = jalist-do n_ts
Marketing Research Analyst

This full-time marketing position utilizes customer data and sales information to advise the .
marketing team. By conducting market research, they can facilitate the development of OOIS- ht-t -//b d d /I t b Id
ffective strategies that willnfluence consumer behaviors and increase profits ® | . psi/pbrana.wwu.edu/iayou ullger

https://www.bls.gov/ooh/business-and-financial/market-research-analysts.htm

o to build layouts in Drupal.

;“k“w'w"”‘bm*,v a“““j"?‘jfj“t‘““"%“2“”’" I e Friday, October 21st, 2022 - Drupal
Meeting with Heather; first version of

Webpage MARKETING

Link {0 infoabou jo, salary,and what you do and get out of i PROGRAM

hitps://www.indeed.com/career-advice/finding-a-job/ g

Search Engine Management (sEM) strategist
This professional nd online servic

Soclal Media Manager
This ma

Uink to Info abojit job; safary, and wha( you 4 do and gel out of it:
httos:/ /www.indeed. m/career-gg areer-gs lopment,

ne-a-social-media-manacer



https://cbe.wwu.edu/fmkt/marketing-minute-podcast
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://brand.wwu.edu/layout-builder

V1 Product Distribution (cont.)

Screenshots

Version 1:

Optional graphics
for header

line graphics for connecting
alumni profiles/fill white space

;§§L % F

..........

Descriptions, Links & Dates

Example to model UX design:

https://cbe.wwu.edu/fmkt/marketing-minute-podcast

V1 final product:
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-stude
nts

Tools: https://brand.wwu.edu/layout-builder
to build layouts in Drupal.

Friday, October 21st, 2022 - Drupal

Meeting with Heather; first version of
Webpage MARKETING
PROGRAM
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https://cbe.wwu.edu/fmkt/marketing-minute-podcast
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://brand.wwu.edu/layout-builder

Sprint 3

Distribute V1, Promote V1, Build V2

WWU Marketing Program

Underrepresented Potential Student
Web Page

10/24-11/7
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Content Team

V1. Feedback:

We b PO g e https://www.canva.com/design/DAFPK

bx4Tm4/xoHAa3PDDBEtnIEGOBFIBQ/
edit?utm_content=DAFPKbx4Tm4&utm

FO r POte nti G | campaign=designshare&utm_medium

=link2&utm_source=sharebutton

Marketing Students Website Mockup

https://docs.google.com/document/d/1Q
VYGENAZR1X8MrZbDIbCDDNROD-wT

. rPFE3CCZF3redit
V2 Build

Banner Link

Video 1 Link

Video 2 Link

Alumni Promotion Block:
Alumni Promotion Block #2

Website V.2 Mockup



https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://wwu2.sharepoint.com/:i:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/Banner%20Part%202.png?csf=1&web=1&e=GhyFID
https://wwu2.sharepoint.com/:v:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/In-house%20vs.%20Agency%20Marketing.mp4?csf=1&web=1&e=JGdYGB
https://wwu2.sharepoint.com/:v:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/Copy%20of%20Tech%20Savvy.mp4?csf=1&web=1&e=blXaOj
https://wwu2.sharepoint.com/:v:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/Copy%20of%20Tech%20Savvy.mp4?csf=1&web=1&e=blXaOj
https://wwu2.sharepoint.com/:v:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/Copy%20of%20Tech%20Savvy.mp4?csf=1&web=1&e=blXaOj
https://wwu2.sharepoint.com/:v:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/Copy%20of%20Tech%20Savvy.mp4?csf=1&web=1&e=blXaOj

V1 Product Distribution

10/12: First meeting for Web Page Ideation
10/15: Product backlog for web page created

10/17: Information document for Heather (web page developer)
completed:
https://docs.google.com/document/d/130QjgCaaaCOId2k|FFubk79
HweDnWKRKMgt924uKtlss/edit

10/19: Wireframe completed:
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtn
IEGOBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=

designshare&utm_medium=link2&utm_source=sharebutton

10/20: Meeting with Heather to develop web page

Screen Sh ots Descriptions, Links & Dates
Y T [ )
wlis Lgndmg Poge
o S¢ —Cavear ophans\alim b
Version 1: £ Srijire .
—\Whed's METG pie gl et
=S EE it ' A .
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What Is Marketing?

There are many facets of marketing that range from social media influencing to data

gathering/analysis. It's a wide and diverse field that often gets boiled down to sales and

advertising. The goals of marketing are more correctly defined as producing, communicating, and
offering value to businesses and their customers. As a marketer, you would learn how to conduct *
2

research and form strategies that provide that value.

10/21: Web page is live:

https://cbe.wwu.edu/fmkt/welcome-potential- MARKETING
PROGRAM

AN
! N



https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students

V1 Product Promotion

Screenshots Descriptions, Links & Dates

e 10/28 - Teams meeting for promotion
ideas

‘y‘ » - e 10/31 - Graphics run for Halloween

promotion on social media

1 ' .
e Editorial Calendar

https://docs.qoogle.com/spreadsheets/d/
14IshuYxyNzLOg80OEG67 Cwx3TwVvAkUik
m_9rAPsbQpOpA/edit#did=2 Sy

MARKETING e MARKETING

PROGRAM i A PROGRAM MARKETING

PROGRAM

Happy Hallovieen!
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https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515

V1 Product Promotion

Screenshots Descriptions, Links & Dates

e 10/28 - Teams meeting for promotion
ideas

WWU Marketing Pregram

Anyone Can Learn Te Be A Marketer

e 11/4 - Sarah Magno Instagram
promotion runs on social media

e Editorial Calendar
Ao https://docs.gooale.com/spreadsheets/d/
F— | 141shuYxyNzLQg80E67 Cwx3TwvAkUik

Hello! My name is Sarah Magno before | attended WWU | attended an out of - -
state university, that meant bigger class sizes. | decided that the WWU m_9 rA PS b Q D O DA/e d It#q I d = 2 : ‘
Marketing Program was a good fit for me because of the smaller class sizes
and the il of within a I felt as if | could make
those genuine connections | was previously seeking while gaining essential
skills and knowledge for my future endeavors!

MARKETING
PROGRAM



https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515

V1 Product Promotion

e Descriptions, Links & Dates

e 10/28 - Teams meeting for promotion
WYY Marieeting Program ideas
Anyene Can Learn To Be A Marketer

| would recommend the WWU Marketing Program to [

students interested in CBE because it is the most 1 1/5 - Devo n Nyberg p rom Otlo nruns on
creative and hands on CBE major that there is in my

opinion. | think it is something that is applicable to SOC | CI | m ed | O

everyone, is something that you can use creativity in,
and is something that you can always learn more about.
Also, it’s applicable to a lot of things in life.

e Editorial Calendar:
https://docs.google.com/spreadsheets/d/
141shuYxyNzLOQg8OEG7Cwx3TwvAkUik

<\ VESTERN m_9rAPsbQpOpA/edit#gid=284674515

MARKETING
PROGRAM

0 @devon_nyberg



https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515

V1 Product Promotion

R Er S WWU Marketing

Find your new way to get connected §
By the numbers

Screenshots . Descriptions, Links & Dates

e 10/28 - Teams meeting for
promotion ideas

“ e 11/4 - Rough Drafts for
s posters made

But we can help break the ice]

MARKETING oo e Anyone Can MARKETING

/one Can ] . .
PR AT LeamToBes | FROSKAM e Chat link: Bryant Welch: Here are

Learn To Be A .
Marketer 3 d o Marketer . ‘ ]
' #3480 i the first drafts of the posters for the

"by the numbers" one |...

WWU Marketing
y to get

MARKETING
PROGRAM

AN

'\‘
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https://teams.microsoft.com/l/message/19:b0f7269f413845038964e2ca0f299c7b@thread.tacv2/1667594164270?tenantId=dc46140c-e26f-43ef-b0ae-00f257f478ff&groupId=241cb838-9810-4a70-ba4c-175f39b0dd7b&parentMessageId=1667594164270&teamName=Fall%202022%20Applied%20IMC&channelName=Product%20Team%201%20-%20Savannah&createdTime=1667594164270&allowXTenantAccess=false
https://teams.microsoft.com/l/message/19:b0f7269f413845038964e2ca0f299c7b@thread.tacv2/1667594164270?tenantId=dc46140c-e26f-43ef-b0ae-00f257f478ff&groupId=241cb838-9810-4a70-ba4c-175f39b0dd7b&parentMessageId=1667594164270&teamName=Fall%202022%20Applied%20IMC&channelName=Product%20Team%201%20-%20Savannah&createdTime=1667594164270&allowXTenantAccess=false
https://teams.microsoft.com/l/message/19:b0f7269f413845038964e2ca0f299c7b@thread.tacv2/1667594164270?tenantId=dc46140c-e26f-43ef-b0ae-00f257f478ff&groupId=241cb838-9810-4a70-ba4c-175f39b0dd7b&parentMessageId=1667594164270&teamName=Fall%202022%20Applied%20IMC&channelName=Product%20Team%201%20-%20Savannah&createdTime=1667594164270&allowXTenantAccess=false

V1 Product Promotion

Let's ask a marketer here at WWU
Sc ree n s h ots The Western Washington University Marketing Program has asked marketing Either way, I'm fairly confident that | want a position that irwo\ves some amoun(
students graduating and recent graduates what they thought about finding a of data analytics at a company that recognizes the value in using data to inform
career in marketing. strategic decisions. | think I'll be most satisfied in a job that requires a good mix
of analytical and creative work, leaning more towards the analytical.”

Anna Sandell is a soon to be Graduate here at WWU and currently works for - - -
Guide Property Services as an Operations and Marketing Inter. She has D escri ptl on s’ Ll n ks & D ates

worked in Advertising, Sales, Operation and Marketing.

Check out her LinkedIn »

e 10/28 - Teams meeting for
promotion ideas

Finding a career can feel scary,
but it doesn't have to be!

Anyone can find their passion in marketing! Want to be in a job that is creative?
How about one that is analytical? Want to do your own research?

® ® © ® © @

"When | started in marketing | didn't know what | wanted to do and was feeling
lost about how to find my passion, and this is why | created this webpage with
my Integrated Marketing Communication's Team. So others can find their
passions!” - Annika Cable

P e 11/7 - Email promotion of
V1 with Anna Sandell

Check out the new marketing website for careers and connections you can find
here at WWUL

How much would this website have helped you to find your path?
"It wouldn't have been very helpful for me but that's because I'd already
decided on marketing as a high school freshman/sophomore.”

How | found what | was doing for a job in marketing from the marketing
program...

"I do, the marketing program has definitely expanded my understanding of what
marketing is. Going into the program, | knew marketing was more than
advertising/promotion but | wasn't all too clear on what more it was. | went into
the program thinking that | really wanted to the creative side of marketing but, |
think something in the one-two punch of MKTG 381/382 permanently rewired
my brain because my focus has taken a hard shift towards the
analyticalitechnological aspects.

I definitely came into WWU CBE very bitter that | hadnit gotten into a "more
competitive" school but, having reflected on it, | honestly don't know if
wouldve been able to stay in a business major if | hadn't gone to a school like MARKETING
Western. | think business schools get a lot of flak for tending to have kind of, PROGRAM
like, a capitalist-boot-strap mentality but | feel like Western CBE resembles that

description far less than the majority of business schools.”

My plans after graduation are...
"I'm not super set on a career path yet but | think | want to do something that
focuses on improving customer/user experience to build a brand that speaks for
itself to some degree. | really enjoy thinking about how a user will interact with a
product or service and how that experience can be iterated and improved upon.
I'm definitely interested in UI/UX but it's not something | currently have the
skillset for and I'm kind of too late in my degree to pick up a minor.




V1 Product Promotion

Let's ask the marketers

The WWU Marketing Program has asked marketing students graduating and
recent graduates what they thought about finding a career in marketing,

Screenshots

WASHINGTON UNIVERSITY

L WESTERN

MARKETING PROGRAM

Feeling lost these days?

Finding your path can be scary,
but it doesn’t have to be!

Check out our new website with resources to different jobs in marketing and
connections to WWU alumni. Anyone can find their passion in marketing

"When | started in marketing | didn't know what | wanted to do and was feeling
lost about how to find my passion, and this is why | created this webpage with
my Integrated Marketing Communication's Team. So others can find their
passions!” - Annika Cable

Check out our website for potential marketing students

Bianca Slamet
Bianca is a soon to be graduate here at WWU with Marketing
Intern experience in Event ing, ing Research,
and Social Media. She has been working for the last two years
as a Program Assistant for WWU that allows her to dabble in
Video Editing, SEO, Content Marketing, and Social Media.

How much would this website have helped you to find your
path?

"This website would have helped define a few career
pathways/ job titles within marketing that I might not have
known as a pre-major.”

How I found what | was doing for a job in marketing from
the marketing program...

"The marketing program helped me in finding my career path
because of the applied aspect of a few cl This helped me
in applying my marketing skills to class/school-related
projects but also helped me create my own personal brand and
apply that in my job-hunt."

My plans after graduation are...
"To work in the hospitality/food and beverage industry in
Seattle and hopefully build my own restaurant/bar one day!"

Descriptions, Links & Dates

10/28 - Teams meeting for
promotion ideas

11/7 - Email Promotion of V1 with
Bianca

MARKETING
PROGRAM

AN
WESTERN
ST




V1 Product Promotion

Screenshots

L WESTERN

WASHINGTON UNIVERSITY

MARKETING PROGRAM

Anyone can be a marketer!

Finding a career can be scary,

but it doesn't have to be!

Check out our new website with resources to different jobs in marketing and
connections to WWU alumni that show you how anyone can find their passion

in marketing.
Potential Marketing Students Website

Check out his Linkedin »
Anyone can be a marketer! E
The Western Washington University Marketing Program has asked marketing
students graduating and recent graduates what they thought about finding a
career in marketing.

Here we value showing students
that anyone can be a marketer!

We want to help you make sure your journey feels just as important to you as it
is o us. Don't believe us that ANYONE can be a marketer? Check out our
marketing website to leam more about the things you can do with marketing!

otential Marketing Students Wel

©@ ® ©@ ®

festern Washington University, Allights reserved.

Arnav SenGupta

How much would this website have helped you to find
your path?

This website is super helpful! It would have helped me decide
better in my freshman year what I wanted to do. I think the
section with all the skills is a smart addition.

How I found what I was doing for ajob in marketing
from the marketing program...

I think the marketing program has helped me narrow down
potential career paths. I would love to go into something
creative like content marketing or media production, but I also
enjoy the research side. I wouldn't have learned that without
the courses I've taken.

My plans after graduation are...

My plans after graduation are hopefully to work for a creative
agency and build professional experience.

Arnav is an upcoming graduate here at WWU who was part of
the Spring 2022 SMA Case Competition winning group. He

has had a career so far as a Marketing and Communications
Intern as well as a Content Creation Intern.

Descriptions, Links & Dates

e 10/28 - Teams meeting for
promotion ideas

e 11/7 - Email Promotion of
Arnav with V1

MARKETING
PROGRAM




V1 Product Promotion

Screenshots

WASHINGTON UNIVERSITY

L WESTERN

MARKETING PROGRAM

Anyone can be a marketer!

Finding a career can be scary,
but it doesn't have to be!

Check out our new website with resources to different jobs in marketing and
connections to WWU alumni that show you how anyone can find their passion

in marketing,

Potential Marketing Students Website

v

Let's ask the marketers
The Western Washington University Marketing Program has asked marketing
students graduating and recent graduates what they thought about finding a
career in marketing.

£ Al
Mariana Urrea

How much would this website have helped you to find your path?
Probably a lot! I've always been the type of person that seeks out my own
information but having a hub where | can see some of the transferrable skills |
willlearn before deciding on a major is so beneficial. The job titles sections is
also extremely helpful as often times it can be hard to know how to start looking
for jobs so having example job titles is a great starting point.

How | found what | was doing for a job in marketing from the marketing
program...

The marketing program definitely helped me explore my passions and interests
that | seek in my career path. | was able to explore this through connecting with
alumni and listening to their experiences at events. | was also able to explore
this through the electives | took and the two internships | completed for class
credit. The immense support | have received from the marketing faculty has
also allowed me to better explore my career path.

My plans after graduation are...

To seek out opportunities in brand marketing, digital marketing, or integrated
marketing communications with a focus on travel, fashion, or self-care but | am
also open to any opportunities.

Mariana is a soon to be graduate here at WWU with her hands
in just about everything! Already in her career she has jumped
from Student Advocate to Social Media Assistant to Content
Marketing Management Editor for AIMC here at WWU. She has
also worked as Assistant Producing Director and Fi isir
Intern for Bellingham TheatreWorks, and she is currently

a Marketing Intern at Moon Valley Organics. Mariana is a Give
Day recipient which makes her process here at Western even
more possible and she will go on to do great things!

Check out her LinkedIn »

Here we value showing students
that anyone can be a marketer!

We want to help you make sure your journey feels just as important to you as it
is to us. Don't believe us that ANYONE can be a marketer? Check out our
marketing website to learn more about the things you can do with marketing!

Potential Marketing Students Website

® ®

Copyright ©12022|[Western Washington University, Al rights re

Descriptions, Links & Dates

10/28 - Teams meeting for
promotion ideas

11/7 - Email Promotion of
Mariana with V1

MARKETING
PROGRAM




V2 Product Build

Screenshots

Build Your Marketing Career and Connections
MARKETING

I SISO NI
Rk
BN\ ‘

DD

Which Area Of Marketing Is Right
For You?

Are you interested in marketing?
»

Marketing Jobs and Hierarchy

ey st Descriptions, Links & Dates

Merareny e 11/7 Team meeting to discuss product

e 11/11 Wireframe completed:
https://docs.gooale.com/document/d/1QVYG
ENAZR1X8MrZbDIbCDDNROD-wTrPgFE3C
gCZF3rQ/edit

Specialist & Coordinator Job Titles

everydoy toshs of a marketing plan.

e 11/11 Sent Heather wireframe document

Content Marketing Specialist
Responsibie for it i jdoos social medie amall ad . They make
P e,

— e 11/12 -V2 web page live

S | https://cbe.wwu.edu/fmkt/build-your-market

e o

Reema Patel Lia Wielick
Operations Manager at Meta Brand Marketing Associate, Funko

MARKETING
PROGRAM

AN


https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://cbe.wwu.edu/fmkt/build-your-marketing-career-and-connections
https://cbe.wwu.edu/fmkt/build-your-marketing-career-and-connections

Sprint 4

Evaluate V1, Distribute V2, PlOIOENG, Build V2

WWU Marketing Program

Underrepresented Potential Student
Web Page

11/7-11/21

MARKETING
PROGRAM

AN

WESTERN
WASITINGTON
UAIERSTRY



Evaluate: V1 Analytics Overview

Distribution Results Promotion Results
No analytics were covered on the launch of Inconclusive
website 1

We could try for viewing of clicks and
webpage visits, but we don'’t exactly have

Evaluation from Executive Team:

reporting on this and haven't promoted the https://wwu?2.sharepoint.com/:p:/r/sites/Fall20
product yet. 22AppliedIMC/Shared%20Documents/Product
%20Team%201%20-%20Savannah/V.%202
We have evaluation from the Executive Team, %20Product%20Assets+Resources/V.1%20Pr
however. oduct%20Feedback.pptx?d=wb635 -

40248f89b636a13dceQa&csf=18&w;4
F4P1lu



https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u

V2 Product Distribution

Screenshots

Build Your Marketing Career and Connections
> S S IAIAAIIII Marketing Job
PROGRAM ,’,/,, 4 ““‘ Hierarchy

Ll :
SSXSSSSA NP A.A

Descriptions, Links & Dates

e 11/11: Web page information content for
Heather completed

HIGHLY
SKILLED

ORGANIZER ADMINSTRATOR  C-SUITE

e 11/11: Web page sent to Heather for
development

Specialist & Coordinator Job Titles

everydoy toshs of a marketing plan.

e 1 | > ﬂ | e 11/12: Web page is live

Responsible or

—— https://cbe.wwu.edu/fmkt/build-your-mar
T —— o . keting-career-and-connections

For You? © Salary: -$60k/year

Connect with Alumni Professionals

MARKETING
Reema Patel Lia Wielick

PROGRAM
Operations Manager at Meta Brand Marketing Associate, Funko

Marketing Skills Students Can Learn

AN
WESTERN
iy

U


https://cbe.wwu.edu/fmkt/build-your-marketing-career-and-connections
https://cbe.wwu.edu/fmkt/build-your-marketing-career-and-connections

V2 Product Promotion

Screenshots Descriptions, Links & Dates

WWU Marketing

Brick by Brick e 11/15 - “By the Numbers” Promotion
Poster for V2 (final version)

WWU Marketing

WWU Marketing _ e 11/15 - “Picking your major can be
e daunting” Promotion Poster for V2 (final

By the nu

led by major

version)
T =i Bl e 11/15 - “Brick by Brick” Promotion Poster
e for V2

11/21 - V1 emails for V2 (Bianca)

earn 3e A MARKETING
PROGRAM
Marketer!

W MARKETING
i PROGRAM



Content TeC]m https://docs.google.com/docum

ent/d/15jX3iVABVg0278ykpc”Z

WWU Marketing 2ugM7Ivl_71x6TAdDAwac3l/e
dit

. https://www.canva.com/design

P rog ram AI umnli [DAFTZWYh-QQ/t4cCkOIgMER
vgAHIN7wXCw/edit?utm_cont

PCI g e ent=DAFTZWYh-QQ&utm_ca

mpaign=designshare&utm_me
dium=Ilink2&utm_source=share

V3 Build Loaon



https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton

Sprint 5

Evaluate V2, Distribute V3, Promote V3

WWU Marketing Program Alumni Web Page
11/21-12/05

MARKETING
PROGRAM

/\\
WESTERN
WASITINGTON
CRIVERETY




Evaluate: V2 Analytics Overview

Distribution Results Promotion Results

e We could gather page visits and bounce 1
rate if we had GA4

No evaluation of posters
Need further research for web analytic
clicks of website and further promotion
research with GA4 for further reporting
in future

1 email was sent out on 11/23, and was
given a MailChimp Email report. Bianca
for V2 promo:

https://drive.google. com/ﬁle/d/lVGI8|oDLr
WKVTwyLdcKkOhPETMrZZ6sh|/ \gaud
—sharing ey
3/4 emails are for future use



https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing
https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing
https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing

V3 Product Distribution

Screenshots Descriptions, Links & Dates

<Enter here, continue on next page if you need o

more space>
[ ]

11/16 Team meeting to discuss product

12/1: Wireframe completed
https:/www.canva.com/design/DAFTZWYh

-Q0Q/t4cCkOIgMERVAOAHIN7Z wXCw/edit?utm
_content=DAFTZWYh-QQ&utm_campaign=
designshare&utm_medium=Ilink2&utm_sour
ce=sharebutton

12/1: Information document for Heather
completed

https://docs.google. com/document/d/15|X3|
VABVa0278vkpcZ2ugMf7Z|vL_7I :
ac3l/edit MARKETING

PROGRAM
12/4: Web page live:



https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit

V3 Product Promotion

Screenshots

<Enter here, continue on next page if you need
more space>>

Descriptions, Links & Dates

12/01: Makenna promotion created: What Do
You Love About The WWU Marketing Program.MP4

12/02: Podcast promotion created
https:/wwu?2-my.sharepoint.com/:v:/a/perso
nal/pazz_wwu_edu/EUNtdMuPel5GhaWYKr
A9|fwBL_hBgRiGdGZz5IWZANWEOA

12/05: Makenna promotion live:
12/06: podcast promotion live:

Editorial calendar:
https://docs.google.com/spreads | TS
shuYxyNzLOg8OEG7 Cwx3TwvA Nk
PsbQpOpA/edit#qid=28467451 N

WESTERN
UNIVERSTRY



https://wwu2.sharepoint.com/:v:/s/Fall2022AppliedIMC/Ed0MjXmBdPJJh2p42XBA7VQBy2oNe9bJfy1GRnIOJ5riHQ?e=LNtJwi
https://wwu2.sharepoint.com/:v:/s/Fall2022AppliedIMC/Ed0MjXmBdPJJh2p42XBA7VQBy2oNe9bJfy1GRnIOJ5riHQ?e=LNtJwi
https://wwu2-my.sharepoint.com/:v:/g/personal/pazz_wwu_edu/EUNtdMuPeI5GhaWYKrA9JfwBL_hBgRjGdGZz5IWZ4NWF0A
https://wwu2-my.sharepoint.com/:v:/g/personal/pazz_wwu_edu/EUNtdMuPeI5GhaWYKrA9JfwBL_hBgRjGdGZz5IWZ4NWF0A
https://wwu2-my.sharepoint.com/:v:/g/personal/pazz_wwu_edu/EUNtdMuPeI5GhaWYKrA9JfwBL_hBgRjGdGZz5IWZ4NWF0A
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515

Sprint 6

Evaluate V3, Final Campaign Results for Client

WWU Marketing Program Alumni Web Page
12/05-12/09

MARKETING
PROGRAM

AN
WESTERN
WASITINGTON
UAIERSTRY




Evaluate: V3 Analytics Overview

Distribution Results Promotion Results
e Do we have a way of looking at how e McKenna's Promotion:
many people visited the webpage? e Podcast Promotion:

MARKETING
PROGRAM

T

WESTERN
UNIVERSTRY



Evaluate: V1-3 Insights

Promotion Insights

Distribution Insights

<Enter here>

Sarah testimonial promotion: 23 likes, 2
comment, (blank) views, traffic to website
inconclusive,

Devon testimonial promotion: 19 likes, no
comments, (blank) views, traffic to website
inconclusive...

Poster promotion: how many people
accessed the QR code to the website??
Bianca Email promotion report:
https://drive.google.com/file/d/1VGI8pDLrwK
VTwylLdcKkOhPFTMrZZ6shl/view?usp=shari

ng
Makenna promotion: MARKETING
Podcast promotion: PROGRAM

AN

WESTERN
UNIVERSTRY



https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing
https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing
https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing
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Recommendations

What can we improve by: Do more of (because it worked so well):

Stop Doing (because it added no value):

Instagram posts - this would be great if we were promoting to people who
are already marketing students but we are promoting to potential
marketing students

Posters - We don't really have a way

o Both of these have not been tracked and would need further insights to get
more information and this is specifically why | chose to use mailchimp
because it is very important tool for not only automation, but awareness
and fast real time reporting

o We also have no way of tracking the year status (freshman or sophomore)
for either of these for the potential marketing students page or the alums
therefore we have no insights that show us if we are targeting our specific
audience

o Reminder: you can track demographics for age with social, but even then
there are 20 year old graduates like Jon Vinz Dublan that are seniors then
we would be tracking the wrong person (this is always a possibility)

e  Email because it had 223 people sent with 86 opens

(36%), 6 clicks, and repetition will spark action. It
might be the email copy needed fixing because we
sparked engagement with 150 people opening and
86 staying, but some subscribers opened this 4-6
times making it a keen revisit. 18 people clicked to
the website total with 6 unique visits
https://drive.google.com/file/d/1VGI8pDLrwKVTwyl d
cKkOhPFTMrZZ6shl/view?usp=sharing

Email is great for awareness and knowledge but
needs further application to the product to gain liking
and preference

LinkedIn for the alums page because that is thEORENS T
place they respond to WWU Marketing promoSSiatiil

° Implement Google Analytics on webpages 2N

Start doing (because it added more value):
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