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Website
Content Team

Team Members: Rebecca Andrews, 
Zach Paz, Annika Cable, Bryant 
Welch, Kanyen Sherwood

Manager: Savannah Pulhug

Target Market: Underrepresented 
Potential Students & WWU 
Marketing Alumni

Link for Creative Brief: 
https://docs.google.com/document/d/
1QVMeqZjAgv5ZYc4l6ZWgSr7JOB2i
GAi0jdxqXSlv9kI/edit# 

PM

https://docs.google.com/document/d/1QVMeqZjAgv5ZYc4l6ZWgSr7JOB2iGAi0jdxqXSlv9kI/edit#
https://docs.google.com/document/d/1QVMeqZjAgv5ZYc4l6ZWgSr7JOB2iGAi0jdxqXSlv9kI/edit#
https://docs.google.com/document/d/1QVMeqZjAgv5ZYc4l6ZWgSr7JOB2iGAi0jdxqXSlv9kI/edit#


Sprint 1: R&D
9/26-10/10



Creative Brief (blank]) 
Marketing Objectives

● Traffic: Achieve a 50% increase by 
December 2022. 

● New Session: Achieve a 30% increase in 
new sessions by December 2022. 

● Interaction: Achieve a 20% increase in 
interactions with the podcast link, video 
link, and course material link by 
December 2022

● Session Duration: Achieve an increase in 
session duration by 20% by December 
2022

Communication Objectives

● Awareness
● Knowledge 
● Liking
● Preference
● Simulate Trial 

PM

What metrics are we tracking?



Sprint 2: Build

PM

WWU Marketing Program 
Underrepresented Potential Student 
Web Page
10/10-10/24

Build V1



Web Landing Page
Potential Marketing 
Students

Content Team
PM

Link to V1 wireframes: 
● https://docs.google.com/document/d/13Qjg

CaaaCOId2kJFFu5k79HweDnWKRKMgt92
4uKtlss/edit

● https://docs.google.com/document/d/1RoY
qmHoyPIWbmzPgGWaASKs76sMbQchMI
OrMnc1gV0c/edit

● https://www.canva.com/design/DAFPKbx4T
m4/xoHAa3PDDBEtnlEGQBF9BQ/edit

● Banner Link 

V1 Build

https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://docs.google.com/document/d/1RoYqmHoyPIWbmzPgGWaASKs76sMbQchMIOrMnc1gV0c/edit
https://docs.google.com/document/d/1RoYqmHoyPIWbmzPgGWaASKs76sMbQchMIOrMnc1gV0c/edit
https://docs.google.com/document/d/1RoYqmHoyPIWbmzPgGWaASKs76sMbQchMIOrMnc1gV0c/edit
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit
https://wwu2.sharepoint.com/:u:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.1%20Website%20Assets/Website%20Prototype%20Banner.svg?csf=1&web=1&e=GnOYtw


V1 Product Distribution
Screenshots

Version 1:

Descriptions, Links & Dates

● 10/12: First meeting for Web Page Ideation 

● 10/15: Product backlog for web page created

● 10/17: Information document for Heather (web page developer) 
completed: 
https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79
HweDnWKRKMgt924uKtlss/edit 

● 10/19: Wireframe completed: 
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtn
lEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=
designshare&utm_medium=link2&utm_source=sharebutton 

● 10/21: Meeting with Heather to develop web page

● 10/21: Web page is live: 
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students 

PM

https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students


V1 Product Distribution
Screenshots

Version 1:

Descriptions, Links & Dates

● 10/16 - First Mock-up by Bryant Welch

● Nicole sends further resources to 
improve copy and design aspects: 
https://brand.wwu.edu/drupal-blocks-reference

https://brand.wwu.edu/developer-resources

PM

https://brand.wwu.edu/drupal-blocks-reference
https://brand.wwu.edu/developer-resources


V1 Product Distribution (cont.)
Screenshots

Version 1:

Descriptions, Links & Dates

● Example to model UX design: 
https://cbe.wwu.edu/fmkt/marketing-minute-podcast

● V1 final product: 
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-stude
nts

● Tools:  https://brand.wwu.edu/layout-builder 
to build layouts in Drupal.

● Friday, October 21st, 2022 - Drupal 
Meeting with Heather; first version of 
webpage

PM

https://cbe.wwu.edu/fmkt/marketing-minute-podcast
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://brand.wwu.edu/layout-builder


V1 Product Distribution (cont.)
Screenshots

Version 1:

Descriptions, Links & Dates

● Example to model UX design: 
https://cbe.wwu.edu/fmkt/marketing-minute-podcast

● V1 final product: 
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-stude
nts

● Tools:  https://brand.wwu.edu/layout-builder 
to build layouts in Drupal.

● Friday, October 21st, 2022 - Drupal 
Meeting with Heather; first version of 
webpage

PM

https://cbe.wwu.edu/fmkt/marketing-minute-podcast
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://brand.wwu.edu/layout-builder


V1 Product Distribution (cont.)
Screenshots

Version 1:

Descriptions, Links & Dates

● Example to model UX design: 
https://cbe.wwu.edu/fmkt/marketing-minute-podcast

● V1 final product: 
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-stude
nts

● Tools:  https://brand.wwu.edu/layout-builder 
to build layouts in Drupal.

● Friday, October 21st, 2022 - Drupal 
Meeting with Heather; first version of 
webpage

PM

https://cbe.wwu.edu/fmkt/marketing-minute-podcast
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://brand.wwu.edu/layout-builder


V1 Product Distribution (cont.)
Screenshots

Version 1:

Descriptions, Links & Dates

● Example to model UX design: 
https://cbe.wwu.edu/fmkt/marketing-minute-podcast

● V1 final product: 
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-stude
nts

● Tools:  https://brand.wwu.edu/layout-builder 
to build layouts in Drupal.

● Friday, October 21st, 2022 - Drupal 
Meeting with Heather; first version of 
webpage

PM

https://cbe.wwu.edu/fmkt/marketing-minute-podcast
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://brand.wwu.edu/layout-builder


V1 Product Distribution (cont.)
Screenshots

Version 1:

Descriptions, Links & Dates

● Example to model UX design: 
https://cbe.wwu.edu/fmkt/marketing-minute-podcast

● V1 final product: 
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-stude
nts

● Tools:  https://brand.wwu.edu/layout-builder 
to build layouts in Drupal.

● Friday, October 21st, 2022 - Drupal 
Meeting with Heather; first version of 
webpage

PM

https://cbe.wwu.edu/fmkt/marketing-minute-podcast
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students
https://brand.wwu.edu/layout-builder


Sprint 3

PM

WWU Marketing Program 
Underrepresented Potential Student 
Web Page

10/24-11/7

Distribute V1, Promote V1, Build V2



Web Page 
For Potential 
Marketing Students

Content Team
PM

● V1. Feedback: 
https://www.canva.com/design/DAFPK
bx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/
edit?utm_content=DAFPKbx4Tm4&utm
_campaign=designshare&utm_medium
=link2&utm_source=sharebutton 

● Website Mockup: 
https://docs.google.com/document/d/1Q
VYGENAZR1X8MrZbDIbCDDNROD-wT
rPgFE3CqCZF3rQ/edit 

● Banner Link
● Video 1 Link
● Video 2 Link
● Alumni Promotion Block:
● Alumni Promotion Block #2
● Website V.2 Mockup

V2 Build

https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://wwu2.sharepoint.com/:i:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/Banner%20Part%202.png?csf=1&web=1&e=GhyFID
https://wwu2.sharepoint.com/:v:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/In-house%20vs.%20Agency%20Marketing.mp4?csf=1&web=1&e=JGdYGB
https://wwu2.sharepoint.com/:v:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/Copy%20of%20Tech%20Savvy.mp4?csf=1&web=1&e=blXaOj
https://wwu2.sharepoint.com/:v:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/Copy%20of%20Tech%20Savvy.mp4?csf=1&web=1&e=blXaOj
https://wwu2.sharepoint.com/:v:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/Copy%20of%20Tech%20Savvy.mp4?csf=1&web=1&e=blXaOj
https://wwu2.sharepoint.com/:v:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/Copy%20of%20Tech%20Savvy.mp4?csf=1&web=1&e=blXaOj


V1 Product Distribution
Screenshots

Version 1:

Descriptions, Links & Dates

● 10/12: First meeting for Web Page Ideation 

● 10/15: Product backlog for web page created

● 10/17: Information document for Heather (web page developer) 
completed: 
https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79
HweDnWKRKMgt924uKtlss/edit 

● 10/19: Wireframe completed: 
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtn
lEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=
designshare&utm_medium=link2&utm_source=sharebutton 

● 10/20: Meeting with Heather to develop web page

● 10/21: Web page is live: 
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students 

PM

https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://docs.google.com/document/d/13QjgCaaaCOId2kJFFu5k79HweDnWKRKMgt924uKtlss/edit
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFPKbx4Tm4/xoHAa3PDDBEtnlEGQBF9BQ/edit?utm_content=DAFPKbx4Tm4&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://cbe.wwu.edu/fmkt/welcome-potential-marketing-students


V1 Product Promotion
Screenshots Descriptions, Links & Dates

● 10/28 - Teams meeting for promotion 
ideas

● 10/31 - Graphics run for Halloween 
promotion on social media 

● Editorial Calendar 
https://docs.google.com/spreadsheets/d/
14IshuYxyNzLQg8OE67Cwx3TwvAkUik
m_9rAPsbQp0pA/edit#gid=284674515 

CC

https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515


V1 Product Promotion
Screenshots Descriptions, Links & Dates

● 10/28 - Teams meeting for promotion 
ideas

● 11/4 - Sarah Magno Instagram 
promotion runs on social media

● Editorial Calendar 
https://docs.google.com/spreadsheets/d/
14IshuYxyNzLQg8OE67Cwx3TwvAkUik
m_9rAPsbQp0pA/edit#gid=284674515 

CC

https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515


V1 Product Promotion
Screenshots Descriptions, Links & Dates

● 10/28 - Teams meeting for promotion 
ideas

● 11/5 - Devon Nyberg promotion runs on 
social media 

● Editorial Calendar: 
https://docs.google.com/spreadsheets/d/
14IshuYxyNzLQg8OE67Cwx3TwvAkUik
m_9rAPsbQp0pA/edit#gid=284674515 

CC

https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515


V1 Product Promotion
Screenshots Descriptions, Links & Dates

● 10/28 - Teams meeting for 
promotion ideas

● 11/4 - Rough Drafts for 
posters made 

● Chat link: Bryant Welch: Here are 
the first drafts of the posters for the 
"by the numbers" one I… 

CC

https://teams.microsoft.com/l/message/19:b0f7269f413845038964e2ca0f299c7b@thread.tacv2/1667594164270?tenantId=dc46140c-e26f-43ef-b0ae-00f257f478ff&groupId=241cb838-9810-4a70-ba4c-175f39b0dd7b&parentMessageId=1667594164270&teamName=Fall%202022%20Applied%20IMC&channelName=Product%20Team%201%20-%20Savannah&createdTime=1667594164270&allowXTenantAccess=false
https://teams.microsoft.com/l/message/19:b0f7269f413845038964e2ca0f299c7b@thread.tacv2/1667594164270?tenantId=dc46140c-e26f-43ef-b0ae-00f257f478ff&groupId=241cb838-9810-4a70-ba4c-175f39b0dd7b&parentMessageId=1667594164270&teamName=Fall%202022%20Applied%20IMC&channelName=Product%20Team%201%20-%20Savannah&createdTime=1667594164270&allowXTenantAccess=false
https://teams.microsoft.com/l/message/19:b0f7269f413845038964e2ca0f299c7b@thread.tacv2/1667594164270?tenantId=dc46140c-e26f-43ef-b0ae-00f257f478ff&groupId=241cb838-9810-4a70-ba4c-175f39b0dd7b&parentMessageId=1667594164270&teamName=Fall%202022%20Applied%20IMC&channelName=Product%20Team%201%20-%20Savannah&createdTime=1667594164270&allowXTenantAccess=false


V1 Product Promotion
Screenshots

Descriptions, Links & Dates

● 10/28 - Teams meeting for 
promotion ideas

● 11/7 - Email promotion of 
V1 with Anna Sandell

CC



V1 Product Promotion
Screenshots

Descriptions, Links & Dates

● 10/28 - Teams meeting for 
promotion ideas

● 11/7 - Email Promotion of V1 with 
Bianca

CC



V1 Product Promotion
Screenshots

Descriptions, Links & Dates

● 10/28 - Teams meeting for 
promotion ideas

● 11/7 - Email Promotion of 
Arnav with V1

CC



V1 Product Promotion
Screenshots

Descriptions, Links & Dates

● 10/28 - Teams meeting for 
promotion ideas

● 11/7 - Email Promotion of 
Mariana with V1

CC



V2 Product Build
Screenshots

Descriptions, Links & Dates

● 11/7 Team meeting to discuss product

● 11/11 Wireframe completed: 
https://docs.google.com/document/d/1QVYG
ENAZR1X8MrZbDIbCDDNROD-wTrPgFE3C
qCZF3rQ/edit 

● 11/11 Sent Heather wireframe document  

● 11/12 - V2 web page live

https://cbe.wwu.edu/fmkt/build-your-market
ing-career-and-connections 

CC

https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://docs.google.com/document/d/1QVYGENAZR1X8MrZbDIbCDDNROD-wTrPgFE3CqCZF3rQ/edit
https://cbe.wwu.edu/fmkt/build-your-marketing-career-and-connections
https://cbe.wwu.edu/fmkt/build-your-marketing-career-and-connections


Sprint 4

PM

WWU Marketing Program 
Underrepresented Potential Student 
Web Page
11/7-11/21

Evaluate V1, Distribute V2, Promote V2, Build V2



Evaluate: V1 Analytics Overview
Distribution Results

No analytics were covered on the launch of 
website 1

We could try for viewing of clicks and 
webpage visits, but we don’t exactly have 
reporting on this and haven’t promoted the 
product yet.

We have evaluation from the Executive Team, 
however.

Promotion Results

Inconclusive

Evaluation from Executive Team:

https://wwu2.sharepoint.com/:p:/r/sites/Fall20
22AppliedIMC/Shared%20Documents/Product
%20Team%201%20-%20Savannah/V.%202
%20Product%20Assets+Resources/V.1%20Pr
oduct%20Feedback.pptx?d=wb63564a128d5
40248f89b636a13dce9a&csf=1&web=1&e=E
F4P1u 

DA

https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u
https://wwu2.sharepoint.com/:p:/r/sites/Fall2022AppliedIMC/Shared%20Documents/Product%20Team%201%20-%20Savannah/V.%202%20Product%20Assets+Resources/V.1%20Product%20Feedback.pptx?d=wb63564a128d540248f89b636a13dce9a&csf=1&web=1&e=EF4P1u


V2 Product Distribution
Descriptions, Links & Dates

● 11/11: Web page information content for 
Heather completed 

● 11/11: Web page sent to Heather for 
development

● 11/12: Web page is live 
https://cbe.wwu.edu/fmkt/build-your-mar
keting-career-and-connections 

CC

Screenshots

https://cbe.wwu.edu/fmkt/build-your-marketing-career-and-connections
https://cbe.wwu.edu/fmkt/build-your-marketing-career-and-connections


V2 Product Promotion
Screenshots Descriptions, Links & Dates

● 11/15 - “By the Numbers” Promotion 
Poster for V2 (final version)

● 11/15 - “Picking your major can be 
daunting” Promotion Poster for V2 (final 
version)

● 11/15 - “Brick by Brick” Promotion Poster 
for V2

● 11/21 - V1 emails for V2 (Bianca)

CC



WWU Marketing 
Program Alumni 
Page

Content Team

PM

● https://docs.google.com/docum
ent/d/15jX3iVABVg0278ykpcZ
2ugMf7JvL_7Ix6TAaD4wac3I/e
dit

● https://www.canva.com/design
/DAFTZWYh-QQ/t4cCk0IgMER
vgAHlN7wXCw/edit?utm_cont
ent=DAFTZWYh-QQ&utm_ca
mpaign=designshare&utm_me
dium=link2&utm_source=share
button V3 Build

https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton


Sprint 5
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WWU Marketing Program Alumni Web Page

11/21-12/05

Evaluate V2, Distribute V3, Promote V3



Evaluate: V2 Analytics Overview
Distribution Results

● We could gather page visits and bounce 
rate if we had GA4

Promotion Results

● No evaluation of posters
● Need further research for web analytic 

clicks of website and further promotion 
research with GA4 for further reporting 
in future

● 1 email was sent out on 11/23, and was 
given a  MailChimp Email report. Bianca 
for V2 promo: 
https://drive.google.com/file/d/1VGl8pDLr
wKVTwyLdcKk0hPFTMrZZ6shI/view?usp
=sharing  

● 3/4 emails are for future use

DA

https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing
https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing
https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing


V3 Product Distribution
Screenshots
<Enter here, continue on next page if you need 
more space>

Descriptions, Links & Dates

● 11/16 Team meeting to discuss product 

● 12/1: Wireframe completed 
https://www.canva.com/design/DAFTZWYh
-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm
_content=DAFTZWYh-QQ&utm_campaign=
designshare&utm_medium=link2&utm_sour
ce=sharebutton 

● 12/1: Information document for Heather 
completed 
https://docs.google.com/document/d/15jX3i
VABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4w
ac3I/edit 

● 12/4: Web page live: 

CC

https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAFTZWYh-QQ/t4cCk0IgMERvgAHlN7wXCw/edit?utm_content=DAFTZWYh-QQ&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit
https://docs.google.com/document/d/15jX3iVABVg0278ykpcZ2ugMf7JvL_7Ix6TAaD4wac3I/edit


V3 Product Promotion
Screenshots

<Enter here, continue on next page if you need 
more space>>

Descriptions, Links & Dates

● 12/01: Makenna promotion created: What Do 
You Love About The WWU Marketing Program.MP4

● 12/02: Podcast promotion created 
https://wwu2-my.sharepoint.com/:v:/g/perso
nal/pazz_wwu_edu/EUNtdMuPeI5GhaWYKr
A9JfwBL_hBgRjGdGZz5IWZ4NWF0A 

● 12/05: Makenna promotion live:

● 12/06: podcast promotion live: 

● Editorial calendar: 
https://docs.google.com/spreadsheets/d/14I
shuYxyNzLQg8OE67Cwx3TwvAkUikm_9rA
PsbQp0pA/edit#gid=284674515 

CC

https://wwu2.sharepoint.com/:v:/s/Fall2022AppliedIMC/Ed0MjXmBdPJJh2p42XBA7VQBy2oNe9bJfy1GRnIOJ5riHQ?e=LNtJwi
https://wwu2.sharepoint.com/:v:/s/Fall2022AppliedIMC/Ed0MjXmBdPJJh2p42XBA7VQBy2oNe9bJfy1GRnIOJ5riHQ?e=LNtJwi
https://wwu2-my.sharepoint.com/:v:/g/personal/pazz_wwu_edu/EUNtdMuPeI5GhaWYKrA9JfwBL_hBgRjGdGZz5IWZ4NWF0A
https://wwu2-my.sharepoint.com/:v:/g/personal/pazz_wwu_edu/EUNtdMuPeI5GhaWYKrA9JfwBL_hBgRjGdGZz5IWZ4NWF0A
https://wwu2-my.sharepoint.com/:v:/g/personal/pazz_wwu_edu/EUNtdMuPeI5GhaWYKrA9JfwBL_hBgRjGdGZz5IWZ4NWF0A
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
https://docs.google.com/spreadsheets/d/14IshuYxyNzLQg8OE67Cwx3TwvAkUikm_9rAPsbQp0pA/edit#gid=284674515
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12/05-12/09

Evaluate V3, Final Campaign Results for Client



Evaluate: V3 Analytics Overview
Distribution Results

● Do we have a way of looking at how 
many people visited the webpage?

Promotion Results

● McKenna’s Promotion:
● Podcast Promotion:

DA



Evaluate: V1-3 Insights
PM 

Lead

Distribution Insights

<Enter here>

Promotion Insights

● Sarah testimonial promotion: 23 likes, 2 
comment, (blank) views, traffic to website 
inconclusive,

● Devon testimonial promotion: 19 likes, no 
comments, (blank) views, traffic to website 
inconclusive…

● Poster promotion: how many people 
accessed the QR code to the website??

● Bianca Email promotion report: 
https://drive.google.com/file/d/1VGl8pDLrwK
VTwyLdcKk0hPFTMrZZ6shI/view?usp=shari
ng  

● Makenna promotion: 
● Podcast promotion: 

https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing
https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing
https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing


Final 
Recommendations

PM

WWU Marketing Program Underrepresented 
Potential Students & Alumni Web Page



Recommendations
What can we improve by:

Stop Doing (because it added no value):

● Instagram posts - this would be great if we were promoting to people who 
are already marketing students but we are promoting to potential 
marketing students

● Posters - We don’t really have a way 

○ Both of these have not been tracked and would need further insights to get 
more information and this is specifically why I chose to use mailchimp 
because it is very important tool for not only automation, but awareness 
and fast real time reporting

○ We also have no way of tracking the year status (freshman or sophomore) 
for either of these for the potential marketing students page or the alums 
therefore we have no insights that show us if we are targeting our specific 
audience

○ Reminder: you can track demographics for age with social, but even then 
there are 20 year old graduates like Jon Vinz Dublan that are seniors then 
we would be tracking the wrong person (this is always a possibility)

Start doing (because it added more value):

● Implement Google Analytics on webpages

Do more of (because it worked so well):

● Email because it had 223 people sent with 86 opens 
(36%), 6 clicks, and repetition will spark action. It 
might be the email copy needed fixing because we 
sparked engagement with 150 people opening and 
86 staying, but some subscribers opened this 4-6 
times making it a keen revisit. 18 people clicked to 
the website total with 6 unique visits 
https://drive.google.com/file/d/1VGl8pDLrwKVTwyLd
cKk0hPFTMrZZ6shI/view?usp=sharing  

● Email is great for awareness and knowledge but 
needs further application to the product to gain liking 
and preference

● LinkedIn for the alums page because that is the one 
place they respond to WWU Marketing promos 

PM+CC

https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing
https://drive.google.com/file/d/1VGl8pDLrwKVTwyLdcKk0hPFTMrZZ6shI/view?usp=sharing

