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e I'm looking forward to the Holiday Social
m because due to Covid I didn't have the
o ~ opportunity to attend when I was a student. As
| "{‘g ‘ 1 an Alum I want to have a fun night catching up
| i - u w ith my former classmates, Professors, and
‘} I{ } i help current students! I think it's an awesome
| |

opportunity for students to come and network
and make connections. Who knows they may

i - even find job opportunities!! \ 4
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Attending these alumni programs and
events provide an incredible
opportunity to connect with talent in
our community and create new
connections - ones that may open new
paths and experiences for your future.
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I think it is beneficial to the alumni to
reconnect with past alumni, network
among professionals and kick off the
holiday season! Come celebrate the great
school we went to and connect with current
WWU marketing students to offer advice &
tips to make it in the business world: " | |/ /
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I'm looking forward to a festive
night out, catching up with my
Western classmates and
professors and meeting alumni
who are also in the marketing
industry!
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I am excited to attend the holiday social
to connect with old classmates and
network with other industry
- professionals. Connecting with others in
advertising has helped me continue to
grow in my understanding of best
practices while opening my eyes to new
concepts that I wouldn’t get with a siloed .
company view.
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WWU Marketing always does a great job
with these socials! It feels like a
networking event and a fun college
reunion all wrapped up in one. The socials
are a perfect opportunity to make new
connections within the industry - while
drinking local beer and catching up with
old college buddies. What more could you' /

want? ~\\\\\//~
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Attending these alumni programs and
events provide an incredible
opportunity to connect with talent in
our community and create new
connections - ones that may open new
paths and experiences for your future.
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I graduated in June of 2020 (heart of the
pandemic) so I am excited to connect
with the Marketing community of WWU
and get to know what roles and industries
my peers are now working in! I highly
recommend current students attend as
there are limitless opportunities to make

connections in an array of different| :

industries! SO\ 4
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“The marketing program at WWU was
one of the most unique experiences I’'ve
had in an education setting. I have used
what I’ve learned there to build my own

YouTube channel as well as other
successful small businesses. I’'m happy
to connect with alumni again at the
Holiday Social.”




